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Getting Started 
This tool is used to sync products from the Infusion Accounting Software to Shopify or 

WooCommerce. You may sync to either or both, provided you have set up the appropriate 

storefronts. This documentation will guide you through the setup steps for each E-Commerce 

platform. 

The sync tool requires admin privileges to run. You can do this by right clicking the executable in the 

installation directory and left clicking “Run as administrator”.  

 

If this is your first time launching the tool, you will be presented with the following screen. 

 

Below is a step-by-step process to configuring your E-Commerce store(s) with the sync tool.  

 

NOTE: The WooCommerce store is still under development and currently isn’t available.  



General Settings 

 

1. Storefronts – Check the Shopify checkbox to enable the Shopify settings section 

2. Image Sync Mode – This setting will determine how the sync tool handles image uploading. 

a. No Images – No images will be uploaded to Shopify. 

b. Missing Images – Only missing images will be uploaded to their respective products. 

If you have several products that don’t have an image, the tool will attempt to sync 

them anyway. You can change the image sync mode to No Images to prevent it 

attempting to upload images that don’t exist however, you will need to change it 

back when you wish to upload new products or new images. 

c. All Images – All images will be synced. If a product already has images on your 

Shopify store, it will delete those images first and re-upload them.  

3. Browse – Locate your Infusion folder. Typically, this is located at C:\Infusion 

 

 

 



4. Vendor Name – Enter the name you wish your store to be displayed as on the E-Commerce 

platforms. This is the trading name for your store and what will be displayed on search 

engine results. 

Once the above steps are completed, your general settings should look something like below. 

 

Continue to the Shopify settings to connect your store to the sync tool. 

  



Shopify Settings 
Below are the steps for connecting your Shopify store to the sync tool and Infusion Accounting 

Software. 

 

1. Sync Database – The directory for the Shopify sync database. Once you select your Infusion 

folder in the previous step, it will select a default directory for the database.  

2. Account Name – Its best to create a generic customer account in Infusion used for web sales 

and leave the address blank. The sync tool will populate the address fields with the 

delivery/billing address provided by the customer when they placed their order. Enter the 

name of that account in this field. 

3. Account No. – The account number for the Shopify web sales customer account from 

Infusion. 

4. Store URL – This is usually your store name followed by “.myshopify.com”. Retrieve this by 

following the steps in the Retrieving Your Store URL section below. 

5. Token – This is your authorization token that authorizes the sync tool to upload to your 

store. Retrieve this by following the steps in the Retrieving Your Store Token section below. 

6. Portal – Once you’ve entered your store URL, this will take you to your Shopify Admin Portal. 

NOTE: You may change the location of your Sync Database file but it’s extremely important you use 

the same file. The tool uses this file to determine which products already exist on Shopify. If the sync 

tool cannot find your database file, it will prompt you to create a new one, which will cause your 

products to be duplicated on Shopify and you’ll have to delete all your products on Shopify and re-

sync everything. For simplicity, it’s recommended to leave it in its default location.  



Retrieving Your Store URL 
Your store URL can be found either:  

1. During store creation 

 

 

2. In the URL of your Shopify Admin Portal or your store. You only need the section before the 

“.myshopify.com”.  

 

 
 

  



Retrieving Your Store Token 
You’ll need to register and create an app on your store which the sync tool will connect to through 

the pasted store token, granting it access to your store. 

1. Navigate to Shopify Admin portal and click “Settings” in the bottom left corner 

2. Click “Apps and sales channels” 

 

3. Click “Develop apps” in the top right corner 

 

4. Click “Allow custom app development” 

5. Click “Allow custom app development” again to confirm 

  



6. After confirming, you should see “Create an app”. Click the button.  

 

7. You will see the “Create an app” pop-up screen. 

a. Enter a name so you can easily identify the app on your store – Infusion Sync Tool is 

recommended 

b. Make sure “App developer” is your store name with your store email address 

8. Click “Create app” 

 

  



9. You will be presented with a configuration screen for your newly created app. Click 

“Configure Admin API scopes” 

 

10. You need to grant specific scopes for give the sync tool access to different functions on your 

store. Granting the write scope will also grant the read scope. You’ll need to grant the 

following (can be pasted into the search box): 

a. read_inventory 

b. write_inventory 

c. read_products 

d. write_products 

e. read_files 

f. write_files 

g. read_product_listings 

h. write_product_listings 

i. read_orders 

j. write_orders 

11.  Click “Save” 

12.  Click “Install app”, either in the overview or in the top right corner 



 

13. Click “Install” in the pop-up 

14. You’ll be taken to the “API credentials” section of the app settings and you’ll see your 

hidden token.  

15. You can only reveal your token once and it’s highly recommended you store this 

somewhere safe. This is also the token you need to paste into the sync tool. Once you’re 

ready to enter your token, click “Reveal token once”. 

 

16. Once revealed, copy, and paste it into the “Token” field in the sync tool and somewhere 

safe where you can easily retrieve it again in case you need to reinstall the sync tool. 



Once you’ve populated your Shopify settings, they should look something like below. Verify your 

settings and click “Save”. 

 

  



Home Screen 
Once you’ve clicked “Save”, the main home screen will appear. This might take a few seconds 

depending on how many products you have in Infusion Accounting Software. 

 

You can see in the bottom centre of the screen how many products are new (aren’t already 

uploaded to Shopify) and how many are outdated (uploaded to Shopify but have since had changes 

through Infusion Accounting Software). 

Below is a break down of the home screen interface. 

 

 

1. Zoom Controls – The zoom buttons will zoom the data grid in or out to view the products 

easier.  

2. Help – This button will open the documentation for the sync tool in your default PDF reader. 

3. Settings – This button will open the settings screen to further configure or adjust the sync 

tool settings. 

  



 

This displays all the products that the sync tool has read from Infusion Accounting Software. You can 

see at a brief glance what products will be uploaded. Only products that have “Exclude from 

Website” unticked will be uploaded to the E-Commerce platforms.  

 

1. Close – Closes the sync tool. 

2. Clear Log – Clears the status log in the bottom centre of the screen. 

3. Sync Status – Once you initiate syncing, a progress bar and the current product being synced 

will be displayed here. It is hidden until you begin syncing.  

4. Open Log – This will open a more detailed log stored in the Infusion folder. If you are getting 

errors, need to troubleshoot or provide Infusion Support with logs, you can access them 

here. 

5. Status Log – This log will display what the sync tool is doing and other relevant information 

during the sync process. If something unexpected occurs, or a process was unable to be 

completed, it will notify you here, as well as write a detailed log of events to the sync tool 

logs. 

6. Sync – Begins the syncing process. Once you start syncing, you cannot pause it; only close 

the sync tool. It’s recommended to try avoid closing the sync tool during a sync to prevent 

duplication or mismatch issues occurring, however the tool has been designed to attempt to 

avoid these on its own. Pausing and stopping a sync in progress will be coming in a later 

update. 

  



Settings 
After completing the first-time setup, there will be a few other configurations you will need to set 

up, both in the tool and on your E-Commerce platforms. Upon entering the settings screen by 

clicking the top right “Settings” button, you’ll notice a couple of extra options are available. 

 

1. Web Field Mapping – This screen will let you configure what custom tags and categories 

your products will display on your E-Commerce platform. You can read more about how to 

configure this in the Web Field Mapping section. 

2. Fulfillment Location – Choose a location from this drop-down that will act as your “depot” 

for web sales. Infusion invoices will be created against this location. 

3. All Locations – This option will display product stock from all your Infusion locations 

4. Fulfillment – This option will display product stock from your chosen fulfilment location in 

Step 2. 

 

  



Web Field Mapping 
Upon entering the web field mapping screen, you should see some text boxes with labels and 

checkboxes beside them.  

 

This screen will be used to provide custom dynamic information for your products, in addition to the 

type, group etc. For example, if you were selling records, you may want to provide the country 

where the record was released, the year it was released, the genre and the RPM of the physical 

vinyl. These tags can be toggled on or off and if toggled on, the sync tool will sync that web field for 

all products. 

For example, if you toggled sync on for Tag 1, Tag 2 but not Tag 3, all products would have their 

respective values for Tag 1 and 2 uploaded but wouldn’t have anything uploaded for Tag 3. If you 

were to then toggle Tag 1 off, new products would no longer have their Tag 1 values uploaded and 

existing products wouldn’t have their Tag 1 values updated. To update products’ Tag 1, you would 

have to toggle Tag 1 on again.  



 

The highlighted labels are read directly from the product default fields in Infusion. You can manage 

your product defaults by navigating to the “Manage Product Defaults” menu in Infusion. 

 



 

 

  



The values set in this menu will reflect on the website tab for all your products.  

 

 

The highlighted fields allow you to input a custom field name to help identify your web values on the 

store platforms. If left blank, it will use the Infusion product defaults instead.  



 

 

 

 

 

 

 

  

 

 

For example, in the above image, web tags on Shopify will display as “CustomTag 1: TagValue1”. 

However, if you typed “Country” in the custom field name beside Tag 1 as below, the tag would 

display “Country: TagValue1” instead. 

 

 

For Shopify users, the web tags aren’t publicly displayed on your store web page until you edit your 

store theme and set them up, which means you can define how you wish a customer to see these 

tags (i.e., “Country: New Zealand” or “Place of Origin: New Zealand”).  

The above field names are used within the Shopify Admin and helps you identify what each tag is 

mapped to and provides a more customizable way to manage your products and product metadata. 

You can learn more about how you display these web tags in the Displaying Metafields and 

Collections section below. 

  



Shopify Web Mappings 
For Shopify, web tags will be written to custom fields called Metafields. The web categories will be 

written to groups called Collections. 

Metafields 

On Shopify, products can have custom fields called Metafields. A product metafield will provide 

supporting dynamic information to customers. These are what the sync tool will write the web tags 

to. A metafield will have a metafield definition. A definition defines the name and what type of 

information, such as numbers, text, or dates, that a metafield will have. Metafield definitions are 

defined for an entire store and each product has its own value for its metafields. The sync tool will 

automatically create a metafield definition for each web tag that has been toggled to sync and then 

subsequently upload the respective product web values to the product metafield.  

It’s extremely important that you do not modify Shopify metafields after they’ve been created 

through the sync tool. If you wish to disable or are no longer using a web field for your product/s, or 

you wish to change the displayed name of a metafield, toggle it off or rename the field using the 

sync tool web field mappings screen as above. 

If you alter metafields through the Shopify Admin settings screen, you will be unable to sync web 

fields to the metafields for your products correctly. This is because of how Shopify handles 

metafields and will return an error if a product already contains values for a metafield that was 

previously deleted or renamed and will require you to delete the product/s containing that value 

before you can continue syncing properly.  

 

If you receive this message in your sync state log during the beginning of a sync, it means a product 

contains an undefined metafield. This usually happens when a metafield definition was deleted, 

edited, or created through the Shopify Admin portal instead of the sync tool settings, and a product 

still contains a value for that metafield. You can usually fix this by following the Troubleshooting 

Undefined Metafields section. If the error persists, you should contact Infusion Support.  

  



Collections 

Collections on Shopify are groups/types or labels by which to categorize your products. Collections 

will be created based on the values your products have in their web categories.  

 

 

The configuration above will create three collections; “VINYL”, “ROCK” and “Soft Rock” and the 

product will be added to those collections, as well as any subsequent products in the same 

categories. Customers can then use these collections to filter products they’re looking for, by 

browsing for products categorized as “ROCK” or browse all of the “VINYL” products.  

 

  



Web categories from Infusion are also created as metafields on Shopify. This is to allow you to list 

category values on your individual product pages, such as displaying what type or genre a product is. 

In a similar way to the web tags, you can choose what names you wish to display for your metafields, 

and the sync tool will automatically create them and add them to your products.  

 

It’s worth noting that using custom field names for web categories won’t affect the name of your 

collections, just the name of the relevant product metafield.  

Displaying Metafields and Collections 

Stores use themes, be it default or a customized one. These themes define the overall appearance 

and visual experience customers have using your store. For some themes, metafields and collections 

may not be displayed by default or the way that would best suit your customers and type of store. 

Shopify theme customization is out of scope of this documentation and the sync tool cannot edit 

themes, but you can click the following two links to learn more about displaying your metafields and 

collections. 

• Displaying Metafields 

• Displaying Collections 

  

https://help.shopify.com/en/manual/online-store/themes/theme-structure/sections-and-blocks#using-metafields-and-dynamic-sources
https://help.shopify.com/en/manual/products/collections/make-collections-findable


Troubleshooting Undefined Metafields 

This process will require creating a metafield definition in the Shopify Admin portal. The definition 

will need to be entered correctly otherwise it won’t sync properly. Follow the steps below to begin.  

1. Navigate to your settings and click “Metafields” 

 

2. Click “Products” 

 

3. Here you will see all your metafield definitions for your products, and how many products 

these definitions are used in. You will also notice a tab called “Metafields without a 

definition” – click this tab.  



 

4. Here are all metafields that have values but have no definition. For example, Infusion’s web 

category 3 represents “Sub-Genre” for our products. This is telling us we have 16 products 

with a value for “Sub-Genre” but no definition. Without the definition, the sync tool is 

unable to manage the metafields correctly and won’t update them accordingly. Click “Add 

definition”.  

 

5. You can find the name for this metafield in your Web Field Mapping screen in the sync tool. 

Enter it exactly as it’s displayed in the text box. Then click “Select content type”. 

 



 

6. Select “Single line text” 

 

7. Click “Save”. 

8. Click “Save definition”. 

This newly created metafield definition should sync during the next sync and the error message 

should no longer be displayed.  

  



Locations 
Infusion Accounting Software uses locations to determine where stock of a product may be. The 

sync tool takes that into account when uploading products. 

Shopify Locations 
Locations unfortunately cannot be created automatically on Shopify. You will need to do this 

manually to sync your products properly.  

1. Navigate to your Shopify Admin portal. You can do this by using the “Portal” button in the 

sync tool settings or going to [yourshopname].myshopify.com/admin.  

 

2. Click Locations 

 

 

 

 



3. Click “Add Location”  

 

4. The location name must match exactly as it is in the Infusion Software. Fill out your address 

details – you can edit the address later if you wish. Click “Save” when you’re finished. 

 

The sync tool will now correctly upload stock levels at your locations. Stock will need to be added to 

a product for it to be displayed at the location. More specifically, if a product has never had any 

stock allocated at “Auckland”, it won’t be displayed as “0 in stock” but rather not be displayed at all. 

Once a product has had stock allocated at least once, it will correctly display zero stock where 

applicable. 

You’re now ready to begin syncing!  



Beginning Sync 
When you click “Sync”, a couple of new elements will appear, and you’ll notice your log will be 

printing information. As previously mentioned, “Exclude from Website” in Infusion must be unticked 

on a product to upload it to the E-Commerce platforms.  

 

1. Current Product – This label will display which product is currently being synced. It also 

shows the number of the current order being synced. 

2. Progress Bar – Displays the current sync progress. 

 

 

The sync log will display what each product is doing and the various states of the syncing process.  

It’s important to note that all products must be uploaded through the sync tool, and you shouldn’t 

modify or edit any uploaded products on the E-Commerce platforms. The sync tool uses an 

intermediary database to tell when a product needs to be updated and utilizes IDs returned by 



Shopify. Products manually uploaded will not be interpreted correctly by the sync tool and you will 

end up with duplicates on your E-Commerce platforms.  

Publishing Your Products 
Shopify uses ‘channels’ to define where products will be available to your customers. For example, 

you could use a sales channel for your POS systems and a channel for your online store. Initially, 

products aren’t live on your store because they haven’t been added to a channel yet.  

 

Products will need to be added to the ‘Online Store’ channel. To add a product to an available 

channel, you select the product: 

 

Click “More actions” and then “Add available channel(s)…”. 

 



Make sure “Online Store” is checked and then click “Make products available”. 

 

Don’t worry if “Shopify GraphiQL App” isn’t an option available to you – this is purely a testing 

channel. Once your product is on the “Online Store” channel, it will be live and available to purchase 

by your customers. 

 

Orders and Invoices 
The sync tool will create Infusion invoices from orders placed on the E-Commerce platforms. These 

invoices will be invoiced to the fulfilment location you selected earlier. Once an invoice has been 

posted in Infusion, the sync tool will complete the order on the E-Commerce platforms. Similarly, if 

an invoice is deleted, in the event an order is cancelled or refunded, the sync tool will automatically 

close or delete the order.  

Shopify Orders 
To properly complete an order on Shopify, it needs to be fulfilled. Currently, the sync tool will close 

an order when the relevant invoice has been posted, instead of fulfilling it. Fulfilling Shopify orders is 

still a work in progress and will be available soon. In the interim, you can manually fulfil the orders if 

you wish – this won’t have any effect on the syncing process. 

  



Backups 
Each time a sync is completed, the sync tool will make a backup copy of your sync database. 

Similarly, it will back up your settings configuration each time you save your settings. These backups 

can be found in a folder called ”ecommerceBackup” inside your Infusion folder.  

 

 


